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The Ontario Jaguar is published six times a year.

Opinions and views expressed in this newsletter are those of the individual writers and do not necessarily
reflect those of the Ontario Jaguar Owners’ Association (OJOA), its executive members, or affiliated
bodies such as Jaguar Cars or the Jaguar Clubs of North America.

OJOA grants the Jaguar Clubs of North America (JCNA) and affiliated clubs a non-exclusive, non-
transferable, royalty free licence to reproduce articles and photographs contained herein unaltered, one time
in the affiliated club’s newsletter, provided credit is given to the OJOA and the author of the reproduced
material. JCNA clubs may contact OJOA to obtain further permission as required.

The Ontario Jaguar Owners' Association (OJOA)

The Ontario Jaguar Owners Association was formed in December 1959 as an automobile club whose
purpose was to stimulate and encourage interest in the preservation, ownership and operation of Jaguar
automobiles. Over the years the OJOA has grown to provide a means for exchange of information,
technical and otherwise, to encourage interest in automobile sport and competitive events in Ontario, to
provide social occasions for its members, and to foster interest in the Jaguar and Daimler automobiles. The
OJOA is an affiliate club of the Jaguar Clubs of North America (JCNA).

Membership Benefits

Membership includes a subscription to the OJOA newsletter, The Ontario JAGUAR, the OJOA referral
service, membership in the JCNA, a subscription to the JCNA's Jaguar Journal magazine, eligibility to
enter JCNA sanctioned Concours d’Elégance and events, all OJOA monthly meetings and events, and an
opportunity to share a common interest with other Jaguar enthusiasts.

Meetings

Meetings are held on the second Wednesday of each month (except in July, August and December) at
8:00pm. They are held in the lower level of Montgomery's Inn, located on the south-east corner of Dundas
St. and Islington Ave. in Toronto.

Membership, Address Changes, Renewals

Membership in the OJOA costs $60 for one year (January thru December). Ownership of a Jaguar or
Daimler is not a prerequisite. Send all membership applications, address changes, and renewals to the
Membership Director. An application form appears on the last page of the newsletter.

Merchandise

The OJOA has regalia for sale at all monthly meetings and events:
Windshield Decal - $1  Cloth Jacket Patch - $5

Lapel Pin - $5 Chrome/Bronze Die-Cast Club Car Badge - $40
Contact Fred Hill, 905 648-1800, to order any or all of these items.

Advertising

The Ontario Jaguar welcomes commercial advertising. The current rates are:
Size of Ad 2 Issues 6 Issues (1 Year)
Business Card $25 $60

Quarter Page $40 $100

Half Page $60 $150

Full Page $95 $250

Back cover $300

Contact the Jeff Booth (905 825 3123) for information on placing ads.

Additional Contacts

Chief Concours Judge John Taglione

Concours Chairman Jeff Booth 905 8253123
Spring Blossom Run Organizer Jeff Booth 905 8253123
Summer Run Organizer Cathy & Eric Carstensen 905 584 9678
Fall Regularity Run Organizer Linda & Murray Smith 519 853 1499
Merchandise/Regalia Sales Fred Hill 905 648 1800
Referral Service

Jaguar Archives 201 818 8144
JCNA Regional Directors Glenn Henson 937 652 1673
(North Central Region) Michael Ksiazek 630 789 2257

Members are encouraged to submit articles or photographs to
the newsletter editor for possible inclusion in subsequent issues.

Web Site: http://clubs.hemmings.com/ontariojaguar/
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Grace Notes

As Jan, my musically-talented wife, informs me, a grace
note is a musical ornament ... a short note played just be-
fore a main one.

I'm far from musical, so in this space I'll be writing a short
note about my adventures with Grace, my 1967 Jaguar 420,
before we get on with the main newsletter content.

I've nothing very exciting to report for my first report as Grace
is in storage for the duration of the snowy Owen Sound
winter, snug in her berth in the ex-commercial fishermen’s
net-drying hut at the bottom of my garden.

On Christmas Day afternoon, | wandered through the snow
to visit her and to deliver her Christmas gift (a splendid
Chrome/Bronze Die-Cast Club Car Badge — see page 2 for
information!) and to sit for a while with a large scotch while |
remembered drives past and dreamt of drives to come.

It was an idyllic break in the busy festivities! <Alan >

Member Spotlight

As the new editor, | don't intend to make drastic changes to
the style or coverage of this newsletter, but one addition I'd
like to make is a Member Spotlight column.

If "there are a million stories in the naked city", I'm sure that
there are hundreds of stories in this club that are just as
interesting - and because they involve Jaguars, probably
much more interesting.

I suggest subjects such as a brief bio of you and your car(s),
a report of a trip or event that was out of the ordinary, or an
anecdote about everyday life with a Jaguar. A picture would
be nice.

Please submit your story to me at the address shown on the
facing page.

Also, a Crossword has been a popular occasional feature of
the newsletter, and | plan to make this a regular feature. The
puzzle on page 20 is on the theme of Jaguar's Early Years,
I hope that you enjoy solving it. Creating a Jaguar-specific
puzzle every issue would soon run into repetition of words
or arcane knowledge, so future puzzles will be car-related,
with some Jaguar content.

< Alan >

Upcoming Events

‘Wednesday, February 8t
OJOA Monthly Meeting - 8:00 pm
Montgomery’s Inn - Dundas & Islington, Toronto

Friday, February 17% - Sunday, February 26
Canadian International Auto Show

Metro Toronto Convention Centre and Skydome
Info: www.autoshow.ca

‘Wednesday, March 8t
OJOA Monthly Meeting - 8:00 pm
Montgomery’s Inn - Dundas & Islington, Toronto

March 30% to April 274

JCNA Annual General Meeting

Seattle, Washington

Info: www.seattlejagclub.org or www.jcna.com

Wednesday, April 12t
OJOA Monthly Meeting - 8:00 pm
Montgomery’s Inn - Dundas & Islington, Toronto

April 2" to July 14t

Jaguar Owners North American Tour - 2006

The 2006 Jaguar Owners North American Tour (JONAT) will start
at the JCNA AGM in Seattle, Washington, April 2" and end at the
Western States Meet in central Oregon, July 14®. The schedule,
although still tentative, has participants in southern Ontario from
June 11t through 14% of next year.

‘While the 2004 JONAT as a whole had no affiliation with any
group, 2006 will be organized with the support of JCNA and
affiliate clubs. Local clubs are encouraged to hold events in
conjunction with JONAT passing through. A club dinner would be
a great idea while a JCNA-sanctioned event such as a concours or
slalom would encourage even more people to participate in the
regional section. The perfect match could be a rally. [Perhaps we
might even be able to export the Rampant Crank Trophy and
replace it with a somewhat lighter piece of true Jaguar parapher-
nalia - before some unfortunate OJOA recipient really winds up
with a hernial]

Do you have a reliable Jaguar and three-and-a-half months to
spare? You could be the first person to run the entire JONAT,
which, hopefully, will become a biennial event. See upcoming
Jaguar Journals or the JCNA web site for further details.
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Fellow Jaguar enthusiasts ...

A new year. New faces. New roads to travel.
New challenges.

* * *

It's people who make OJOA what it is today
— and who will make it what it will become
tomorrow — so let’s start with “new faces”:

There are two new senior members within
our midst . ..

They are Alan Brand, our hot off-the-
presses new newsletter Editor. Many of you
know Alan. Former editor Dr. Gord King,
after many hard-working years, has taken a
back seat and Alan expressed an interest in
running with the torch. And for Alan’s contri-
bution, we’re all the better.

If any members have anything that may be
worthy of our Newsletter — photos, features,
short stories, memorabilia — please contact
Alan, at alan.brand@xises.net or by phone
at (519) 372-1364.

Your new Activities Director is Michael
Woodman, who's laid-back veneer hides a
particularly active member. (You may recall
Michael received the Most Active Member
club award last year). | look forward to how
the ever-good-humoured Michael’s going to
put his own stamp on our activities.

If any members have any suggestions on
which speakers to bring in to meetings, or
what new activities to stage, please contact
Michael, at (416) 964-2589

Congratulations to both of you, Alan and
Michael. And thank you for your contribu-
tions to OJOA . . .

* * *

Work continues toward staging a sanctioned
JCNA Slalom event later this year. Nothing
is definite yet, but we're talking late summer,
early fall for a date. Ross Hamilton, Nelson
Burkhart and Rob Hutchinson are the point
members on this. We've already had pre-
liminary contact with Ford of Canada about
using their property to stage the event. We
have followed up with a written request and
now Ford’s administration is going over the
pros and cons. More on this, as it develops.

* * *

And work continues on our 2006 Concours
d’Elegance, June 18, at Glendon College
(York University), in central Toronto. We

President’s Column

have now signed the contract with the uni-
versity and sent them our deposit cheque.
More on this, as it develops.

* * *

Our Spring Blossom Run this year is being
organized by none other than Fred Hill. Date
looks like May 7. So, pencil-in your calen-
dars. More details to follow. Thanks Fred for
doing this for everybody.

Just one thing, Fred, you can't lead the run
driving your Harley-Davidson.....

* * *

New challenges.

Chief among these is the province’s Drive
Clean vehicle emissions program — and the
looming changes that are positioned to be
rammed down the throat of classic car own-
ers.

They were announced in mid-November,
2005 by Environment Minister Laurel Bro-
ten. The initial changes began on Jan. 1,
2006. One of these already-implemented
changes includes dropping E-testing for
cars and light trucks that are less than five
years old.

Other, more significant changes, hit us in
2007.

What changes? Well, changes that are
going to make owning an older car more
hassle —and more costly!

Specifically, these changes include:
Eliminating the rolling 20-year exemption
from Drive Clean. This is the regulations
that meant when your Jaguar reached 20
years of age it didn’t have to get emission
tested any more. The announced changes
will end that. In its place, the announced
changes will ONLY exempt cars and light
trucks that are 1987 and older. So, if your
Jaguar is 1988 or newer, expect to get emis-
sion tested forever.

It gets worse.

Under the proposed changes all vehicles
older than 11 years will be tested annually
until they are 30 or older.

The repair cost limit will be increased to
$600, from $450.

This means that many of us, with cars newer
than 1988 and older than 2001 — and I'm
one of them — will be facing ANNUAL emis-
sions tests for our Jaguars.

Broten’s ministry opines that this will target
the older, more-likely-to-pollute vehicles and
.. “will end unnecessary testing” ... and
“save Ontario drivers money.”

The last two points here are not entirely true.
For classic car owners who take great care
of their vehicles it's going to be like a
Queen’s Park 2X4 to the back of the head.

From Jeff Booth

What do | mean? Well, I've got a car that
has registered Zero — yes, zero —on all three
tested pollutants for the last two E-tests
running. One test was done by Budds Jag-
uar, in Oakville, the latter test by an auto-
tech facility in Burlington. Yet, now, this '92
car now has to be tested annually. And
somehow this is going to save me money ...
and end unnecessary testing?

Basically, these changes are going to put an
unfair burden on classic car hobbyists.

You know, it's worth reflecting off letter-
writer Murray Jackson, who’s wide-ranging
opinion on these changes was recently pub-
lished in a Toronto daily paper (I think it was
The Star).

In this letter, which was kindly forwarded to
me by Ron Foster in mid-January, the writer
notes, among other things, that there seems
to be a balanced equation at work. Specifi-
cally, Mr. Jackson points out that, on one
hand, fewer newer cars are going to get
tested yet, on the other hand, more older
cars are going to get tested.

“A cynical observer could easily conclude
that the removal of the 20-year exemption
and the imposition of annual testing for vehi-
cles more than 11 years old are convenient
ways of replacing new-car revenue lost by
Drive Clean testers, thus reducing potential
complaints from that quarter.”

Also, there are plans to use the OBD-II
(On-Board Diagnostics Version 2) computer
system to E-test newer vehicles, 1998 and
newer that this as standard equipment. This
means that those vehicles won’t even get a
tailpipe emissions test.

Now, as a car hobbyist, you should know
that OJOA has formally filed a submission at
Drive Clean’s head office, on St. Clair Ave-
nue West, Toronto, providing our comments
on the overall changes.

This multi-page, well-written, well-argued
and cogent submission was crafted by Dr.
Murray Smith. Murray and | met in early-
January in Milton and discussed the Drive
Clean issue and, within a week, Murray had
forwarded our submission, which | signed on
behalf of the club.

For those of you who don't already know
Murray, you'll be delighted to learn that he
has almost two decades of experience work-
ing within the Ontario government and was,
most recently, Manager of Legislation Sec-
tion for the Ontario Ministry of Natural Re-
sources, and his Ph.D. is in science — which
is exactly the combination you want when
you’re talking to the province about laws and
pollution.
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Well, our submission is in. And we got it in made our submission we would have had A full copy of the OJOA submission to Drive
before the province’s Jan. 17 deadline. absolutely no effect whatsoever. Clean follows:

Will it make any difference? Who knows. Keep your fingers crossed.

But | can guarantee you that if we hadn’t Thanks to Murray Smith for his superb effort.

Mr. Christopher Paulin, Senior Program Advisor

Drive Clean

40 St. Clair Ave. W. DELIVERED BY HAND
Toronto, Ontario

M4V 1M2

Subject: EBR Registry Number PAO5E0019 - Drive Clean Program Review

Dear Mr. Paulin:

As President of the Ontario Jaguar Owners Association Inc. (OJOA), | am raising several concerns and making several pro-
posals to improve the application of the program review components contained in the abovementioned EBR Notice.

The OJOA was incorporated in Ontario in 1959 and has in excess of 250 members, plus extended family members, who col-
lectively own at least 600 Jaguar automobiles, many of them classic Jaguars. OJOA is the largest Jaguar club in Canada
and, of the 65 affiliated Jaguar clubs across the United States, Mexico and Canada, we are the fourth largest. Cars owned
by Ontario members cover a wide spectrum of model years from current models to pre-1950s models. Many have significant
worth.

Current and vintage classic cars participate in a variety of charitable, community and club events which draw large crowds
and contribute significant dollars to a wide range of charitable causes, including cancer research and treatment and
children’s programs. OJOA also financially supports work to preserve endangered jaguar cats in the wild.

At the outset, | wish to make it clear that OJOA supports the objective of Government to reduce vehicle emissions. Having
said this, | hope that current and future programs will also have the objectives of making the greatest possible reductions
while causing the least expense and inconvenience to the motoring public. | believe that there are options, different from the
ones outlined in the EBR Registry notice, that will permit Government to meet all of these objectives.

Owners of classic vehicles who intend to keep them for the long-term and who put only very limited mileage on them every
year are going to be disproportionately affected by the requirement to have vehicles that are 12 plus years of age emission
tested every year. Even when the vehicles reach 30 years of age, and it is possible under the proposed changes to plate
them as vintage vehicles, many collectors will choose not to do so, because of the very restrictive conditions imposed on vin-
tage vehicles. This means that many collectors are facing literally decades of annual emission testing while contributing on-
ly, very minimally to the pollution problem which the Province seeks to address.

Classic vehicles, but particularly internationally famous marques such as Jaguars, Porsches, Ferraris, Lamborghinis, Cor-
vettes, Mercedes and the like, enjoy a world-wide market. Possibly to a somewhat lesser extent, the same also applies to
many other vehicles being kept by classic car enthusiasts, such as Mustangs and Miatas. Overly restrictive requirements in
Ontario will only encourage the sale and export of these vehicles to jurisdictions with lesser emission standards and possibly
much lower fuel quality resulting in no pollution reduction overall. True classic vehicles will not be scrapped or simply taken
off the road; they will find a home somewhere in the world. While | am not proposing that these vehicles should receive a
blanket exemption from emission requirements, some allowance should be made for the very low mileage nature of the us-
age of many of these vehicles. Moderate(i.e. 10,000 kilometres per year) and higher mileage vehicles should be expected to
meet the full emission testing requirements. However, for classic vehicles when the mileage is in the 3,000 to 5,000 kilome-
tres per year or less, some concessions could be made without jeopardizing the objectives of the emission testing program.
The following are OJOA’s comments and proposals.

Item 1. Exempt two additional model years for light duty vehicles (retain testing requirement for
resale vehicles one model year or older).

No Comment
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Item 2. Eliminate 20 year-old rolling exemption for older light duty vehicles at 1998 model vehicles.

In general we support this approach, providing some provision can be made for ultra low
mileage collector vehicles. This provision, taken in conjunction with ltem 4, creates a totally
untenable situation. In order for vehicles to become exempt from the emission requirements
by virtue of them being plated as vintage vehicles, a vehicle would have to be tested every
year for 18 years before it would qualify, regardless of how few miles might be driven in any
year. This is not reasonable, nor is it justifiable. Without some accommodation being made,
the effects are going to be quite negative, both for the owners of classic vehicles and for the
various businesses (e.g. parts suppliers, restoration businesses, classic car insurers) that rely
on these vehicles. The historic vehicle licence plates with their very restrictive conditions,

but not based on kilometres driven, have served their purpose well under the old rules and
continue to be appropriate for some vehicles. But times have changed, as have peoples’ usage
of their vehicles, and a more flexible approach is needed to encourage compliance with
licensing conditions. Please see Item 4 for additional details and proposals.

Item 3. Strengthening the Drive Clean compliance program beginning in 2006.
No Comment

Item 4. Annual testing of vehicles 12 years old and older (e.g. starting in 2007, 1995 and older vehicles that are in-
cluded in the program would require annual testing).... Why from 12 years onward? Classic car insurance is
available at 15 years. This coverage restricts the usage of the vehicle (e.g. no use of the vehicle for work or
shopping) and in some cases puts an annual mileage limit on the vehicle’s use. By starting annual testing at
14 or 16 years and older, a provision could be easily established that would permit vehicles with classic vehi-
cle insurance to continue in the testing program, but at a frequency less than the one year interval. In addi-
tion to the classic insurance requirement, a mileage limit of 3,000 to 5,000 kilometres per year could also be
imposed to ensure that only very low mileage vehicles can participate in the longer re-testing period. Based
on a mileage limit of 3,000 kilometres, a testing frequency of once ever 4 years seems reasonable. Another
complementary proposal would be to establish a classic vehicle licence plate which incorporates usage and
mileage limits, classic insurance coverage and the longer emission re-testing period.

Item 5. Increase Repair Cost Limit (RCL) from $450 to $600.
No Comment

Item 6. Eliminate test requirement for transfer of vehicle ownership between family members and for
leasing (buyout by lessee).

No Comment

Item 7. Implement On-Board Diagnostics (OBDI|) testing for 1998 and newer light duty vehicles that
have OBDII systems as standard equipment.

We know of several instances where Check Engine warning lights were on and the vehicles
passed the emissions tests with flying colours. In one instance, the Check Engine light has
been on for 3%z years and the car has successfully passed two emissions tests with excellent
readings in both cases. A diagnostic error reported by the OBDII reading does not necessarily
mean that the vehicle is emitting unacceptable levels of pollutants. Reducing actual
emissions is the objective of the program, so actual pollution levels being emitted should be
the determining factor. Therefore, when a vehicle fails the OBDII test, the vehicle should be
placed on the testing equipment (at no additional charge) and actual levels of emissions
determined. If the vehicle passes this test, it should be given a “Pass”. This approach has
been adopted by some U.S. jurisdictions.

In closing, classic vehicles that owners wish to keep for many years, but use on a very limited basis, are not a problem
that justifies emissions testing every year after the vehicle reaches 12 years of age. Even under present rules, many
owners choose not to plate their 30-plus year old vehicles as vintage vehicles due to the very restrictive uses that are
imposed. In the future, this would necessitate that annual emission tests be done for possible decades while no mea-
surable improvement in emission levels would result from this imposition.

Myself and a small delegation of OJOA members would be prepared to meet with Ministry of the Environment staff to
discuss our concerns and proposed solutions. It is an issue that is of vital concern to the classic vehicle community.

We look forward to your response.

The Ontario JAGUAR - January/February, 2006



Membership Matters

by Bob Barrett, Membership Director

We are now almost through January, and the great majority
of you have renewed your 2006 membership in OJOA by
this date. We Thank You for this support! However, there
are still many outstanding and overdue memberships. We
ended up with 256 senior and active members in 2005,
making us the fourth largest club in the JCNA organization.
Each and every one of you is very important to us in order
to keep our club financially sound and to be proactive in all
the events and activities a club of our size requires. Please
support your club by renewing immediately! It is greatly
appreciated.

We have to submit our active and paid-up roster list
to JCNA very shortly. By renewing immediately, you will be
placed on our JCNA roster so that you do not miss one issue
of the Jaguar Journal or our own OJOA Newsletter. Fill out
the 2006 renewal form on the back of our OJOA newsletters
TODAY and either mail it or fax it to me as soon as possible
with a cheque or money order for your dues. The dues for
2006 are now $60.00.

My address is on the application form and my fax
number is 416-383-0862. Alan Brand, our new Newsletter
Editor and I, with the publication of the current issue of our
newsletter, are completing our “2006 Membership Renewal
and Dues Collection Campaign" and therefore appreciate

all our members’ support with this endeavour. Don’t miss an
issue of our Jaguar publications! Renew NOW if you have
not done so!

Support your club by remaining Active
with your renewal.

With Thanks and OJOA’s Sincerest Appreciation,
Bob

DANIEL J. LOKUN, B.4. (Hon,), L.L.B.

BARRETER & SOUCTCR
MOTARY PUBC

wang bloor Caridre
(Ao Jane Centre)

2 Jane Strest Tel: [418) #35-7 143

Suita 6 Faw: [4148) 233 F&02
Texrerite, Ordarie: arnclh IOEURICNWEE L R SO
PGS AW wiabrsite: lokun aw.com !"!

A word from the new A.D.

by Michael Woodman, Activities Director

I'd like to express my thanks to the board members and
OJOA members for the nomination and acclamation to 2006
Activities Director at the Jan. 11" meeting at Montgomery’s
Inn.
I'm looking forward to participating directly in the
organization and preparation of future OJOA activities
because I've enjoyed taking part so much in previous ones.
My Series Three Vanden Plas and my XJ-SC have both won
plaques at former Concours d’Elegance (2002, 2003) and
my geographic knowledge of Ontario has improved
dramatically from the spring, summer, and fall runs. These
sorts of activities greatly enhance Jaguar ownership for me.
OJOA meetings and activities are very special events for me,
which I've always enjoyed in my few years as a member. In
that time, I've been impressed by the members’ great wealth
of Jaguar knowledge and experience, and their eagerness to
share it for the common goal of keeping everyone’s Jaguar
on the road to the best of its ability. | support activities which
encourage members to use their Jaguars as much as
possible, or show them off just a little, but use them
nevertheless. To that end, | hope to hear suggestions from
all quarters for activities that will encourage us to gain as
much pleasure as possible from our Jaguars.
My learning curve is just beginning, so it will take a little time
for me to acquire the club protocols, but Jeff assures me Il
cope. | hope he’s right!

Michael

CIBC

X

F

CIBC Wood Gundy

A division of CIBC World Markets Inc.
Klaus W. Koeppen. M.B.A.

Investment Advisor

CIBC World Markets Inc.
400 -255 King Street North
Waterloo, ON N2J 4V2

Tel: (519) 883.5305

Fax: (519) 888-6887

Toll Free. 1-800-265-2308
London.(519)457-8989

klaus.koeppen(@cibc.ca
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The XJS is becoming the 21" century E- Type
Less than 100,000 E- Types, 117,000 XJS, 417,000 XJé & XJ12 globally

How many are left?

We can make your car outrun, out-drive,
out-steer, and out-brake most modern cars.

e V-12 engine rebuild with photographs guaranteed
2 years

e Transmission rebuild with photographs guaranteed
2 years

* All new brakes upgraded guaranteed 2 years

e 5 speed transmission aluminium fly wheel conversion
-up to 30% increase in performance and fuel

economy

We are in the business of preserving the best value for money
We offer 0% interest on all restorations with a deposit and
monthly payment.

What have you got to lose? No cbligation and free advice.
Full restoration service, open 6 days a week.
35 years in the business.

[an Alec Neville
Back Sireet HAeroes

321 Smith Street (Highway 6), Arthur, Ontario NOG 1A0Q
Mailing Address: ¢/o LA Neville
RR # 3 Conn, Ontario NOG 1IN0
Phone/Fax 519 848-2006  E-mail: twelve{@bmts,com
Internet: http://www.backstreetheroes.ca
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Morse's Jaguar has sold for the world
record price and stayed in the UK.

The burgundy Jaguar Mark 2, 248 RPA, which became
synonymous with the Inspector Morse TV series, exceeded
its estimate as the auction winner paid between £120,000
and £150,000 in a sealed bid contest.

The buyer, Mr lan Berg, fought off strong UK and Interna-
tional interest and stated he was "pleased that something so
iconic would now remain in the UK". He added that "this
Jaguar has become a real favourite with the great British
public and deserves to be seen and appreciated by all - not
locked away in a collector's garage!" Mr Berg's future plans
include satisfying the public's sustained desire to see the car
by allowing it to make appearances at events and shows
throughout the UK, and to also promote all things 'British’.

Howard Eastwood of Walker Singleton (Asset Management)
Ltd. who was handling the sale stated "interest in the car has
been extraordinary, reflective of the high affection and recog-
nition the car has, not just in the UK, but around the World."

How to buy a Classic
Jaguar for a record price.

In the December, 2005 newsletter, we printed an article by
Wayne Estrada entitled How to Buy a Classic Jaguar
for a Bargain. This month we'll look at an example
at the other extreme.

Over the last three years the car has benefited from a
substantial restoration, transforming it from the unreliable car
John Thaw once described as a "beggar to drive" into a
condition that is now as good, if not better, than it was when
new.

The restorers' notes prior to the job said that: "Although the
Inspector Morse Jaguar was driveable when it was delivered
to us and it looked reasonably presentable it was in fact in
very poor condition. The bodywork had been patched and
cosmetically enhanced with liberal amounts of plastic filler
three quarters of an inch thick in places! Mechanically the car
was tired out with the majority of components in need of
replacement or overhaul."
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Editor's Notes from the OJOA

Annual General Meeting
Montgomery’s Inn, January 11, 2006

Miscellaneous Ramblings ... the non-business business.

[ 420

_JAG

Following some discussion of parts for the Daimler Limousine,
Jaguar Mark X and 420G, member Barry Spear introduced himself
as the proud owner of a new Jaguar, "it's just a 420", and was
roundly chastised by your editor for the use of "just". | believe that
we now have enough 420s in the club to for a Jaguar 420 enclave
at future events!

Member Graham Stokes checking out the awards and souvenirs
that members Ross Hamilton and Nelson Burkhart brought back
from Georgia.

The duo had been in Atlanta to participate in the JCNA Challenge
Championship, Slalom and Concours d'Elegance. Ross and Nelson
set up the trophy table before the meeting got started and it
received a lot of close attention by members. During the meeting,
Ross and Nelson gave a PowerPoint presentation on their
adventure into the Deep South.

We have received a request for help from Larry of the Jaguar
Associates Group of San Francisco, can anyone help?

"TRYING TO FIND THE RAREST E-TYPES"

Most people do not know that the 1971 V12 Roadster was the rarest
E-Type ever built. It started as a mid-year introduction (March '71)
with a new body style and engine. So, | have been working with the
Jaguar Archives to get as much information as possible. Although
the Archives has been very helpful, they have no idea as to how
many of the original 101 1971 V12 Roadsters (LHD) still exist. |
have been on a personal mission (about 25 years) to try and find as
many as | can. So far | have found 24.

If you own or know someone that owns one, please Email the serial
number and as much information as possible to
LHMTM@AOL.COM.

Thanks, Larry Harris CELL: 510-846-5186

December was a busy time for rumours in Jaguarland.

French magazine L’Expansion, reported that Renault were attempt-
ing to buy Jaguar from Ford after their bid for Volvo was refused.
They went on to say that head man Ghosn is due to announce
Renault's plans in February.

All appeared to be in turmoil, could we be looking at Le Jaguar in
2006, or would Ford step up?

Next, in mid December: Reuters reported that Ford Motor Co's
premium brand Jaguar is not for sale, quoting the head of Ford's
European business, who dismissed talk that the second biggest
U.S. carmaker might part with the loss-making brand. "No. There
are no truths in those persistent rumours," Lewis Booth said when
asked if Jaguar were for sale. Market talk has circulated of late that
French carmaker Renault could be interested.

Finally(?), Christmas came a couple of days early for Jaguar ... On
December 23rd Ford Motor Co., the second-largest U.S. carmaker,
injected 1.2 billion pounds ($2.1 billion) into its unprofitable Jaguar
luxury division to help pay for a reorganization at the company. You
will recall that Ford purchased Jaguar for 2.67bn in 1989 . The news
also pointed out that without Ford’s cash, Jaguar would no longer
be a going concern as by the end of 2004 it had “ negative share-
holder funds of $1.29bn”

This additional commitment from Ford should end the rumours for
a while.

STOP PRESS !llI

The Sunday Times reported on January 22nd that the rumours of
Renault’s interest surfaced in the French press last month, but were
dismissed as speculation by Ford executives, most recently at the
Detroit Motor Show 10 days ago.

A spokesman for Jaguar reiterated the denial yesterday, while a
Renault spokesman branded it as “an unfounded rumour”.

But motor-industry executives and senior Whitehall sources have
been made aware of Renault’s interest.

Jaguar is a big employer, and has received grants from the British
Department of Trade and Industry to encourage investment in new
facilities and projects.

Renault, which now has as its chief executive “Le cost-killer’ Carlos
Ghosn, is understood to covet Jaguar as a potential weapon in the
upmarket car sector, a niche it has never managed to conquer.

“Renault looks with envy at the kind of margins its German rivals
BMW and Mercedes- Benz can make in that market, and it would
love to have a brand to compete,” said one leading government
adviser this weekend.

What can we say? The story continues ...
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North American International Auto Show

A special four-page report by Gord King

JORGEOUS
OVES FAST.

The North American International Auto Show (NAIAS), held
annually in Detroit from 1907 to 1943 and again every year
since 1952, has utilized diverse locations including a beer
garden for the first few years, an armoury and then the
state fair grounds, before reaching its current home at Cobo
Center. Cobo, located in the heart of Detroit and the show
site since 1965, has approximately 700,000 square feet of
exhibit space and the NAIAS uses every inch and more,
with multiple-tiered exhibits, bringing the total square foot-
age to more than a million.

In addition, the complex has the large Cobo Arena, former
home of the Detroit Pistons, and the moderate sized Riv-
erview Ballroom, providing unique venues for marques desir-
ing special settings for their press conferences. Ford utilized
the arena on three separate occasions to laud the Ford
lineup, Lincoln/Mercury and the Premier Automotive Group.
Toyota scheduled two sessions in the much smaller Riv-
erview Ballroom, one for Lexus and another for introduction
of the redesigned Toyota Camry. Other marques introducing
new models or concepts settled for doing this at their regular
display areas.

As always, plethora of family and luxury sedans, sporty cars
and hybrids, plus a host of new and returning auto-related
exhibitors, ensured there is something on display to satisfy
every taste.

The 2006 Show had an historic opening when Honda be-
came the first marque to win both the North American car
and truck of the year awards in the same year - for the new
Civic and for the Ridgeline pickup (both built in Alliston,
Ontario ).

The failure to obtain any share of the prestigious award
honours was not the only setback for the US manufacturers.
According to an article appearing in the Wall Street Journal
on opening day, the past year will surely go down as a grim
one for the Detroit Big Two. The American giants, General
Motors and Ford, hammered with declining market shares
and financial setbacks, were derided as junk credit risks who
may be forced to seek bankruptcy protection. The Chrysler
Group had a somewhat better time of it, but could hardly
consider the year a cakewalk.

Continued ...
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North American International Auto Show

A special four-page report by Gord King

In light of the above, Ford and GM are restructuring their
North American operations and banking on new products to
fend off foreign rivals. Both companies displayed a torrent of
splashy introductions, ranging from subcompacts through
sporty models to luxury sedans and large SUVs, signalling
that the US automakers are gearing up for even fiercer
competition this year. Japanese and other rivals showed no
signs of giving an inch.

Ford’s domestic market share fell to 17.4% in 2005, down
from 25.7% a decade earlier, prompting Chairman and CEO
Bill Ford Jr. to comment during the first press conference:
“After a 10-year decline, 2006 is the year we need to stop the
slide in our market share in the United States."

As part of a recovery package, the automaker revealed a
2007 Ford Edge crossover, a Shelby GT500 sports car and
two concepts, a sporty Ford Reflex diesel/electric hybrid and
a monster F250 Super Chief pickup truck. The brawny
Super Chief, which looks like it was chiselled from a block of
granite, can operate on a variety of fuels. The super-charged
V10 engine has what Ford call a tri-flex fuelling system,
apparently allowing it to run on hydrogen, 85% ethanol or
conventional petrol.

At a second press conference, Lincoln revealed its lineup
which included another reiteration of the luxury Mark sedan,
this time featuring a panoramic roof and adaptive head-
lamps, along with a 315-horsepower V8, all-wheel drive and
is Lincoln's first sedan with 20-inch wheels.

In a third conference, the Premier Automotive Group (PAG)
debuted Jaguar's new XK convertible plus concept vehicles
from Aston Martin and Volvo.

For any who recall the headlamp failure at the debut of the
ALC coupe in Detroit last year and are interested in whether
history repeats, the ‘prince-of-darkness’ was not in evidence
this time! The convertible entered through a cloud of fog,
clashing chords and blazing strobes with all lights burning
brightly.

Bibiana Boerio, Jaguar's managing director, announced US
pricing for the 2007 Jaguar XK coupe would start at $75,500
and the convertible at $81,500. Details of the new XK
models were presented in earlier newsletters so need no
repetition, but other highlights from the PAG time in the
spotlight were as follows.

Aston Martin unveiled the Rapide concept, a high-perfor-
mance four-door coupe that, if produced, will mark the
marque's return to a roomier design that sacrifices nothing in
performance. "Aston Martin has finally fleshed out its line-
up," said George Peterson, president of AutoPacific Inc., a
marketing research and consultancy firm serving the auto-
mobile industry. He said the addition of a four-door model
will give the brand room to grow. One wonders, however,
about the corporate thinking behind this project since one
main competitor would be Jaguar’s recently redesigned XJ.

Volvo showed off its C30 concept which marks the Swedish
brand's entry into the small car segment. While officially a
concept, the C30 is expected to be very close to the produc-
tion model Volvo plans to unveil at the Paris auto show in
September, with production slated to begin by the end of the
year.

It was emphasized several times that Jaguar is the only
member of the PAG group to report a loss for 2005. Ford
recently invested $2.1 billion in the brand, nearly as much as
it paid for the marque in the first place. "Our expectations for
Jaguar have been modified," said Jim Padilla, Ford's presi-
dent and chief operating officer. "What we want to do is have
a credible brand with great products, not discount products.
That's notwhat Jaguar is about. It's notan everyman product.”

Padilla acknowledged that Ford tried to grow Jaguar too fast
by introducing watered-down models like the X-Type. The
Ford executive said Jaguar's recovery is in sight, albeit as a
smaller niche brand.

Continued ...

DUES ARE DUE!

Please renew your
OJOA memberships
NOW!

12

The Ontario JAGUAR - January/February, 2006



North American International Auto Show

A special four-page report by Gord King

The Jaguar area at the 2006 NAIAS was rather Spartan, consisting
of the new XK coupe and convertible displayed on the raised

s platform, plus a single XJ, S-Type and X-Type model. This was quite
a departure from former years when Formula One, Rocketsport
Trans-Am and even a Donovan Racing E-type vied for space with

the cars available in dealers’ showrooms.

In typical auto show fashion, the Chrysler Group unveiled its
products with much fanfare. With Chrysler Group President
and CEO Tom LaSorda in the passenger seat, the new Jeep
Wrangler, a bigger version of the iconic off-road vehicle that
anchors the brand, smashed through a large, plate-glass
window adjacent to the Cobo Center’s main entrance, drove
across the road and up the steps of the nearby Pontchartrain
Hotel.

Banking on the continuing rise in popularity of crossovers, a
blend of cars and SUVs, the company decided it was time to
get more out of the Jeep brand. Thus, after years of promot-
ing Jeep as the ultimate off-road vehicle, Chrysler unveiled a
more refined side with the Compass SUV. The Compass, an
SUV with the handling of a car, is expected to be priced
below the Jeep Liberty when it makes its market entrance
later this year. It will be available in four-wheel drive but the
initial version likely won't be "Trail Rated," a Jeep badge
indicating the vehicle can do everything from climbing over
big rocks to driving through deep water.

Also appearing were the 2007 Chrysler Aspen, the first SUV
for the Chrysler brand, and the innovative 2007 Dodge
Caliber which aims to compete in the global compact car
market.

Mercedes-Benz introduced an all new, seven-passenger
SUV and an E 320 Bluetec sedan. Bluetecis a new modular
technology that makes diesels cleaner burning and more
efficient, with its promoters claiming up to 35 miles per
gallon. The automaker has already employed Bluetec on
full-size trucks in Europe.

GM previewed new Cadillac, Buick, Chevrolet, Pontiac and
Saturn models plus hybrids now or soon to be available in
several of its brands. Chevrolet’s press conference featured
a marching band leading a parade of past Camaro models
and a new concept car, suggesting that this name may be
due for resurrection soon. In spite of all the new model hype,
the announcement causing the greatest stir was that General
Motors Corporation is reducing its dependence on eye-pop-
ping rebates by slashing sticker prices up to $2,500 on 57 of
76 new vehicle models sold in North America. The price cuts
are a move to stem huge financial losses, $4.8 billion in the
first nine months of 2005 in North America, and declining
sales.

Continued ...
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North American International Auto Show

A special four-page report by Gord King

Toyota executives seemed reluctant to crow too obviously
about their recent company

performance but Lexus drew wows from the media with the
exotic details of its new 2007

flagship LS 460 sedan unveiled for the first time in Detroit.
With an all-new 380-horsepower, 4.6-liter, V8 engine cou-
pled with the world's first 8-speed automatic transmission
and a host of ultra-exotic features, including a massaging
rear seat, the LS 460 may well put Lexus at the pinnacle of
the world luxury car market. The marque hopes to make
further inroads in this prestigious market by offering a long-
wheelbase version for the first time. The stretched LS 460L
is reputed to provide a higher level of comfort and conve-
nience features along with some of the most advanced
technology ever offered in a production automobile.

The 2007 Toyota Camry, the best-selling car in the United
States and the benchmark

against which other companies measure themselves, was
unveiled with radically new styling Jaguar Press Conference
and will be available as a gasoline-electric hybrid model.

The Geely Automobile Company became the first Chinese
participant at the NAIAS with a one vehicle display in the
foyer near the main entrance. The show car was a five
passenger sedan which company chairman Shufu Li
says will be much improved before ever attempting to
enter the US market, perhaps in 2008.

One notable omission this year was Ferrari’s F1 racer,
an item that formed the centre piece of their display for
the past four or five shows. Instead, the various cars
and prototypes on display were flanked by an array of
glamorous models in evening gowns.

Formula One was not forgotten altogether though.

Michelin, perhaps in atonement for the US Grand Prix

fiasco, featured the world champion Renault along with
B the Le Mans winning Audi in its display area.

Almost everyone has a hybrid vehicle either for sale
B now or coming soon. Unfortunately, none seemed
interested in discussing how long battery packs will
last, what is the replacement cost, or acceptable methods for
disposal of spent units.

We send a big Thank You to Gord for a thoroughly entertaining report.
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Celebrating the ACO’s Centenary:
TWO Historic Support Races at the Le Mans 24 Hours

In celebration of the Centenary of the
Automobile Club de 'Ouest, Motor Rac-
ing Legends has announced that this
year’'s Le Mans 24 Hours weekend (17-
18 June 2006) will see not one, but two
historic support races.

The first ACO Centenary Race will ac-
cept entries from Le Mans race cars of
the pre-War era (1923 to 1939), while
the second chooses the next slot in
history, with post-War Le Mans racers
up to 1954.

Both ACO Centenary Races will take
place on the morning of Saturday 17th
June 2006, and are exclusively for ac-
tual cars which ran at Le Mans in their
day, and genuine sister cars of the
same specification.

C-type, D-type and TR2.

The races, taking place a few hours
before the start of the modern 24
Hours, will each be 40 minutes long
and for one driver. Both will start with
the traditional ‘ear of corn’ formation,
in which drivers run across the track
to their cars.

The ACO Centenary Races are run by
Motor Racing Legends, in partnership
with the Automobile Club de I'Ouest.
Duncan Wiltshire, Chairman of
Motor Racing Legends, explains
how this exciting opportunity has
arisen: “Running two historic
races on the morning of the Le
Mans 24 Hours, as opposed to
the single Le Mans Legend race
we are best known for organising,
is a break with tradition in celebra-
tion of the Centenary year of the
Automobile Club de [I'Ouest.
While 2006 is not the Centenary
of the Le Mans 24 Hours (2006
will be the 74th time the modern
race has been run), it is 100 years
since the formation of the ACO,
the Club behind the greatest en-
durance race in the world.

“The historic support race is always
tremendously popular with the 230,000
spectators who flock to the 24 Hour
race weekend. This year, they will enjoy
an even more exciting spectacle as 100
drivers race on the full 8.5-mile circuit at
the wheel of some of the greatest pre-
and post-War sports racing cars of all
time.”

Further information:
www.motorracinglegends.com/

Nigel Webb’s Jaguar C-type driven by
Nigel Webb and Sir Stirling Moss.

Le Mans Legend

2005 images

Johnny Herbert in the winning 1955 D-type Jaguar (#6)
closely followed by Willie Green In another D-type (#10).
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Il CAR ENTHUSIASTS

Jaguar’s ‘three-card-monte trick’

Manufacturer has been turning up queens since the 1949
introduction of the XK120, and John Scopis couldn’t be happier

BY BOB ENGLISH

It’s always heartening when you
learn a government-run program
has actually resulted in a positive
outcome. Well, in this case two
actually, and although separated by
a couple of decades they both in-
volve one of the sexiest cars ever
built — Jaguar’s E-Type.

Toronto’s John Scopis was first ex-
posed to the charms of the voluptu-
ously fast E-Type while at the
University of Toronto where a
friend managed to finagle the funds
from a student loan to acquire one.

“I was always a little envious, and
trying to figure out how did he man-
age to do that? A student driving an
E-Type,” laughs Scopis, who took
early retirement a few months ago
after many years at ING Canada.
But the bottom line was that Scopis
fell in love with the E-Type Jag,
although a family and a career inter-
vened before he actually bought one
for himself.

And his enterprising, Jag-driving
student buddy? Unfortunately,
Scopis lost track of him.

Scopis, in fact, admits to a long-
time love affair with anything that
moves — planes, trains, boats and
automobiles. And to driving, partic-
ularly convertibles. His daily driver
is a Lexus SC430, a car that is a
modern-times rival of the E-Type in
the haute monde precincts of the
motoring world.

He says he was tempted by the cur-
rent generation of Jaguar XKS8
sports cars (but liked the SC430’s
folding hardtop), and actually had a
deposit down on the stillborn F-
Type that Jaguar was planning to
build a couple of years ago. He’ll be
eyeing with some interest the all-
new 2007 Jaguar XK coupe making
its debut at the Frankfurt auto show
this week.

The E-Type made its world debut at
the Geneva auto show in 1961,
sending, as one Jaguar historian
puts it, “shock waves throughout
the European motor industry” with

its style, performance and, most of
all, price compared to exotica from
the likes of Ferrari and Maserati.
But Jaguar had been performing
this three-card-monte trick, with
every card turning up a queen, since
1949 and the introduction of the
XK120. This sensational design
was followed by a series of Le
Mans 24-hour event-winning racing
models, the C-Type and D-Type,
and increasingly sophisticated road-
going two-seaters during the 1950s.
The first of two E-Type prototypes,
E1A, was built in 1957 along the
same lines as the D-Type, with a
monocoque structure, aluminum
bodywork and a 2.4-litre version of
the legendary Jaguar twin-cam, in-
line, six-cylinder engine. It was fol-
lowed in 1959 by E2A, a steel-bod-
ied car powered by a 3.0 litre engine
that more closely resembled what
eventually emerged as the E-Type.

‘’m not one of these
people who trailers the
car everywhere.’

John Scopis

The production Series 1 E-Types, in
coupe and roadster form, were sen-
sational cars for the time.

They had a steel monocoque cock-
pit and rear section with a tube-
framed structure up front to hold the
3.8-litre six-cylinder engine, which
produced 265 hp and drove the rear
wheels through a rather antiquated
Moss four-speed gearbox. The bod-
ywork was, and still is, one of the
prettiest shapes created in that era,
when aerodynamics still meant
“streamlined”.

For its day, it was a serious goer,
and no slouch in modern terms, ei-
ther. It would get to 60 mph (96
km/h) in about seven seconds and
was capable of almost 150 mph

(241 km/h). and with independent
suspension and disc brakes could
cope with those speeds.

By 1967, when Scopis’ car was cre-
ated, engine size had gone up to 4.2
litres. Power (and performance fig-
ures) remained about the same, but
torque was increased, improving
drivability. This was also aided by
the new all-syncromesh gearbox
that topped a list of other improve-
ments, including a more comforta-
ble and better equipped interior.
Scopis acquired his E-Type about
12 years ago in essentially restored
form, but he has invested considera-
ble sweat equity and more than a
few dollars into improving it. Much
of his effort has been focused on the
interior, which has been completely
redone, and the installation of a new
top. He does some of his own me-
chanical work but turns the car over
to Jag specialist Gus Sandusky of

MNow available from

Leatherique Canada Ltd.

Leatherigue's complete line of leather and vinyl
maintenance and restoration products including:
REJUVEMATOR DIL, PRESTINE CLEAN,
STANDARD AND CUSTOM DYES,
COMNVERTIBLE AND FABRIC DYES,
BUMPER BLACK, KLEAR KOTE

“Simply the Best Since 1968"

Visit our web site for product descriptions and

Leatherigue Canada Ltd.

Bax 14083, 2408 Lakeshore Bhd, West
Taoronto, O MBY 1G0

tal: [416) §77-5302/6102
email; leatherigueca@aol.cam

Toronto’s Ken Brown Motors for
anything serious.

“I get a great sense of accomplish-
ment looking at the car today, com-
pared to how it was when I bought
it,” he says of his efforts. He has
entered the car (and won awards) in
a number of concours d’elegance
competitions, but he also likes driv-
ing. it.

“I’m not one of these people who
trailers the car everywhere,” he
says, but admits this makes prepara-
tion to pristine show condition a bit
of a chore. fortunately, 21-year-old
daughter Jennifer, also a passionate
Jag enthusiast, helps out.

globeauto@globeandmail.ca

fax: (41€) 251-63E5

0% discount to OJOA members
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It’s time to make a
CHECKULUIST .
TO REDUCE YOUR \X
2005 TAX LIABILITY \

You mean...

YOU DON'T have one? Wl/'lg NOT?

v/ | have to pay HOW MUCH?

v/ YOU have got to be kidding!
v/ | didn’t know that!

v Do you know what should be
on YOUR LIST?

v | need to find out!
I’'m calling Douglas Ailles!!

Investors

Group 1-800-363-6284

SOLUTIONS BUILT ARGUND YOU Douglas Ailles, CFP, TEF, FMA
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Condensed minutes of the OJOA Annual General Meeting

held Jan. 11t 2006, at Montgomery’s Inn, Toronto.

Annual Elections -- Dr. Murray Smith assumed the chair of the meeting and presented the slate of nominees.
Nominated and Elected: Jeff Booth as President, Fred Hill as Vice President, Dan Lokun as Secretary, Bob Barrett
as Treasurer, Bob Barrett as Membership Director and Michael Woodman as Activities Director.

Treasurer’s Report — Bob Barrett reported that a finalized financial report not available this month due to ongoing coding
problems with the cheques but that a preliminary one was. 2005 trends were revenue up 102% (although membership was
down 14 members). This improvement was partly a result of regalia revenue being up 850%. Bob Barrett further reported
on the finances of the OJOA for 2005 as follows: Revenue $19,361.00: Expenses $19,053.33: Net: $307.67: Balance
$6,981.97
Membership Director -- For 2005 final membership was 254 members and 2 honorary members for a total of 256. To date,
130 have paid for 2006 appreciable improvement from previous years. JNCA account to be settled in the next month and
represents about half of annual OJOA’s operating expenses.
Events Director -- Michael Woodman will follow up on progress of the proposed 2006 slalom. He will also investigate the
possibility of a track day at Mosport or similar racing facility
Vice President -- Congratulations given to OJOA members ranked in JCNA
North Americans Standings: Julien Brousseau, First in Class C09, Score: 99.94333

Graham & Margaret Stokes, Firstin Class C15, Score 99.9933.
Regional Standings: Julien Brousseau, First in Class C03, Score 99.73500.

Fred Hill, First in Class C15B, Score 99.85000.

Darcy Black, First in Class C16, Score 99.93500.

Ron Sproule, Second in Class D06, Score 9.89150.

Daniel Lokun & Isaura Medeiros, First in Class DO8A, Score 9.95250
President’s Report -- Jeff Booth reported that the bylaws amendments continue behind the scenes.
Technical Queries -- Dr. Murray Smith reported on the recent changes to the emissions standards. The new standard
requires all cars older than 5 years and made after 1988 to be tested annually. The OJOA authorized President Jeff Booth
and Dr. Murray to make a critical submission to the Ontario government for the club and sign the same for all members.

[The full minutes are available at the next meeting.]

Antique, Classic and Mndlfieﬂ: street Rod
Special Interest and Custom
Automobile Insurance‘_‘_ ,,-..gr}Autumuhile Insurance-

MOVEDT
Sold Exclusively by . . . B s o

LANT & CO. INSURANCE BROKERS LTD.

37 sandiford Dr., Ste. 100, Stouffville, ON L4A 7X5
Tel: 905-640-4111 + Fax: 905-640-4450 « Web Site: www.lant-ins.ca

1-800-461-4099
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The Jaguar Crossword Puzzle : “The Early Years”

Vintage Motor Car Insurance
Evaluations Now Done In-house

John E. Smith, C.C1B.
Zehr Insurance Brokers Lid., New Homburg, ON

Office:  (519) 8621710

Fax:  [519) 652-2025

Web: www.zehrinsurance.com

Z.E HR e=mail: centacti@zehrinsurance. coml

TEHR INSURAMCE BROKERS GROUP

By Alan Brand

Across

2 (And 8 Down) first car that SS produced bodies for. (6)
3 (And 6 Down) SS stands for ... (7)

5 A 1 Down original builder of the 3 Across (8)

9 Northern seaside town; First location of SS Co. (9)
11 Midlands city where Jaguar started. (8)

12 A 1 Down, designer of the SS100 chassis (6)
Down

1 Popular first name (7)

4 (See 7 Down) (7)

6 (see 3 Across) (7)

7 (And 5 Across) designer of the SS100 Standard-based
engine. (5)

8 (See 2 Across) (5)
10 A 1 Down, driving force at Jaguar (5)

Look for the solution in the next edition

Solution to the previous puzzle:

The Cat 5 Meuw Dy Robert Trester
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Jaguar Bargains

A Review of some recent interesting offerings.

The following advertisement appeared in the Toronto Star
on Saturday, November 16, 2005.

59 Jaguar XK150 coupe, auto., runs great, looks fabulous,

owned for 25 yrs. New interior, tires, trans. & chrome, must

sell due to divorce, give away for $19K. Must sell in 2 wks.
905-xxX-XXXX

We understand that the car was sold to the first caller, at

07:00 am. The new owner is reliably reported to be the

owner of several Austin-Healeys, but a first time Jaguar
owner. Perhaps a member of the OJOA soon?

G\
AN D
—o

The following ad for a car in Southampton, UK
appeared on www.autotrader.co.uk

1988 E Reg JAGUAR Sovereign 3.6.

4 Doors, Automatic, Saloon, Petrol, 78,000 miles, Green,
MOT-04-2006. Automatic, ABS, Adjustable seats, Adjust-
able steering column/wheel, Air conditioning, Alloy wheels,
Anti theft system, Central locking, Child locks, Computer,
Cruise control, Electric mirrors, Electric windows, Electric
sunroof, Foglights, Electrically adjustable seats, Front arm-
rest, Full service history, Head restraints, Headlight wash-
ers, Leather seats, Leather upholstery, Immobiliser, Lumbar
support, Power assisted steering, Rear armrest,
Radio/Cassette, Rear headrests, Wood/wood effect trim.
Trade Sale. Part Exchange car. In good overall condition for
the year. Low mileage. Good tyres and the alloys have
been refurbished. Runs and drives well. Interior upholstery
and woodwork in very good condition. The car is a trade
sale and is priced as such. The computer is advising front
brake pads required (circa £40) and the headlining has
been removed and therefore requires replacing. It is not
glaringly obvious but obviously will require doing at some
point. If you want a genuinely clean Jaguar with good MOT
and priced correctly then look no further! Bargain!! £399.

e

N

Auto News

Gorgeous!

The launch of Jaguar's new XK convertible and the firm's
£20m "Gorgeous" advertising campaign, may look like just
another car launch. But to Jaguar executives at the Detroit
Motor Show it is much, much more.

The XK and the new "Gorgeous" ad campaign signal the
start of a dramatic shift in the battered firm's strategy which
it hopes will make its balance sheet look as good as its new
Hollywood-style ads.

In an interview on the eve of the Detroit Motor Show, Bibiana
Boerio, Jaguar's managing director, insisted that the XK,
which is being built at the company's Castle Bromwich fac-
tory in Birmingham and will go on sale in March, was a
worthy spiritual successor to the XK120 sports car of the
1950s and the E-Type and XJ6 saloons of the 60s and 70s.

"It is an outstanding combination of glamour, sophistication,
style and great performance and technology which Jaguar
does better than anyone else. It is the essence of new-
fashioned luxury. Oh, and when you push the accelerator
down, it knocks your socks off."

More than 4,000 XKs have already been sold.

The new car and new ads would be backed up by a make-
over for Jaguar showrooms, Boerio said. Customers will see
more darker British racing green and Jaguar racing colours.
"We want to ease off on the somewhat cold black and silver.
Customers will see and feel a warmer welcome."

NASCAR fans are reportedly upset that Toyota are to race
in the Nextel Cup series, the first time a foreign make has
competed in the Cup since the mid-1950s. Jaguar fans may
remember that the only imported car to have a NASCAR
victory was the XK120 driven by Al Keller on June 13, 1954
at Linden Airport, Linden, NJ.

Jaguar's last Browns Lane-built road car was auctioned
for the charity BEN at its annual ball in December. The
midnight-blue 4.2-litre V8 XJ saloon has the signature of Sir
Williams Lyons set into the walnut dashboard. The winning
bid was in excess of £75,000.

Jaguar XK’s pop-up bonnet wins Prince Michael Interna-
tional Road Safety Award

The all-new Jaguar XK was awarded the Engineering and
Technology Award at the Prince Michael International Road
Safety Awards on 6 December, 2005. Jaguar has been
recognised for the ‘pedestrian deployable’ bonnet in the new
XK sports car.
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2006 Canadian International AutoShow

February 17th to 26th, 2006
Metro Toronto Convention Centre and the SkyDome

The Canadian International Auto Show in Toronto gives us a chance to see firsthand the exciting cars that Gord King has
described in his coverage of the NAIAS Detroit show elsewhere in this newsletter. Those of you unable to attend may be
interested in my report of the show in the next newsletter.

It is expected that over three hundred thousand people will participate in the Canadian International Auto Show, which will
offer over 150 exhibitors and over 850,000 square feet of exhibit space

The official website for the show informs us that The theme for the 2006 Canadian International AutoShow is WE'LL TAKE
YOU THERE - a powerful statement.

It recognizes that automobiles are tied to human feelings and experiences. What's more, it's a commitment - a commitment
to provide each and every attendee with the opportunity to re-connect with the automotive experience that means the most
to them.

The organisers promise a perfect blend of popular favourites and new features. Proven attractions such as the Classic Car
Collection and Leisure World are enhanced and improved. Special services - many pioneered by the AutoShow - Such as
the Volkswagen Child's PlayCare Centre, Free Parking and Online Ticketing add to the overall experience.

New feature attractions include Sport Compact Revolution, and Cruise Nationals, a sensational exhibition of classic cars
and trucks from enthusiasts all across Southern Ontario.

Keep your Jaguar original with our
Compefitive
Prices on Pirelf fires.

Wintor 240 / 21 I—- Winter 240/ 210
Sottozero IRELLR Snowsport

FPowar it rothirsg withowt control

L o —— |

H & V Speed Rated Asymmetrical High Performance Winter Tires to fit
your Jaguarin 15", 16", 17°,18" & 19" sizes.

“Wirker Wheel! & Tire Packages Availabie*"™

6210 Shawson Drive -
Mississauga {Dixie & 401) ?peg 55_ 2;? 515319;2
Wkt TIEES - ACCHSOMIES email: sales@tirework.ca www.tireworks.ca
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Classifieds

Club members and other interested parties may advertise
personal cars, parts and services for sale or wanted in the
newsletter. All classified ads run for two consecutive issues
and can be renewed if requested. OJOA and other JCNA
affiliated club members may advertise at no charge. Non-
members pay $15.00 per ad (two issues). Contact the
newsletter editor to place or cancel classified ads.

Cars for Sale

1962 Mk. X. [08]

RHD. BRG with beige leather. Imported from the UK by my father
in the late 1970s; before buying it he and a cousin reportedly took it
up to 100 mph on the motorway, to my mother's subsequent
consternation. Stored last 20 years. Some engine work done
recently. Does have some inner rust in trunk/rear wheelwell and
possibly elsewhere. On the outside, the paint is faded but the metal
looks OK. Much too nice to part out; needs an understanding home.
Price less important than finding the right purchaser. Contact David
McLoughlin at (905) 436-9578, or jdmmcl@hotmail.com.

1965 E-type Coupe [o8]

4.2 | coupe. Indigo blue, grey interior. A rare, completely original
car in beautiful condition. All tools, books, etc. No wing mirrors or
modifications. 41,000 miles. $45,000 (appraised value). 705-472-
8968.

1973 E-type Series Il [02]

Maroon convertible. Excellent driver, new interior and top, wire
wheels. Second owner. Best offer. Jeff Quigg 416-399-1610 or
jeff@parentoltd.com

1984 XJ-S 3.6

Unique Jaguar Factory Winter Test Car

This is one of two, specially produced, XJ-S coupes used as a
commerical test bed for the Jaguar 3.6 litre AJ16 Six Cylinder
engine and Gertrag 5 speed manual transmission. This car has
only been driven as a test car in Northern Ontario and by Jaguar
Canada Exectuves. It has been carefully maintained and kept in
indoor storage since 1993. 6,000 miles on odo.

Body rust free, interior needs some TLC. (it was a test car)

Asking $25,000 Canadian.

Call John Webb at 905-844-2902 or email svariella@hotmail.com

12

1986 XJ12 VDP.

Blue-grey with immaculate blue interior. Sunroof, trip computer,
AM/FM cassette, etc. 78,000 original km. Same fussy owner last
ten years. Apparently professionally rustproofed when new; dealer
reports “no rot.” Some surface rust starting around windshield and
back window. Substantial work just done at Jaguar dealer; as far
as | know, everything works except the A/C. Certified, and also
passed its smog test with flying colours. Needs a good home.
Fairly priced at $7500. Contact David McLoughlin at (905) 436-
9578, or jdmmcl@hotmail.com.

[08]

1996 Jaguar XJS Convertible [02]

Excellent original condition, 2 owner California car, non-smokers,
Topaz exterior (metallic champagne) with matching interior
(Oatmeal w/gray piping) and a dark brown top, everything works.
PRICE: $ 14,000. Please call 510-846-5186 or email
LHMTM@AOL.COM ---see photo at www.jcha.com (in the Classi-
fieds)

Jaguar Parts

Used, rebuilt and some new for most older models.

Contact Ken Mason at 519-942-1722
E-mail to: ken@kmrestorations.com
Internet: www.kmrestorations.com

Jaguar Parts - Mainly XK120-140

CURRENT FEATURES - Mark 5 Parts for sale: Electrical
Parts, Starter switches & Barrels, Switches (pull on and off), Miles
per hr. gauge, Miles per hr. gauge (glass faceplate missing), RPM
gauge, Gas gauge. | A Arms, Oil Filter, Flange Resleeving, Half
Shafts, Half Shaft for Drivers Side, Differentials (Rear end), Tor-
sion Bars, Rear Axle.

Check out full listings at: http://www .jaguar-xk120.com/

Brown’s Lane

Gality Jaguar Parts and Accessorics

Tom Owen

[S05) 294-4946
Orders; S00-832-8956
Fax: (903) 294-0782

44 Bishop Crescent
Markham, Ontario

sales@brownslane. com L3F 4NG
New Members
Stuart Armstrong Embro
Dave Creer Richmond Hill
John Field Ancaster
Mark Gearing Elmvale
Larry & Karen Harrington Mansfield
George Harris Puslinch
Gord & Patricia Haughton  Ajax
Shirley & Don Lantz Brights Cove

Andrei Losinski
Tom Parkes
Murray & Lucie Schenker

North York, Toronto
Wasaga Beach
Mississauga
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Ontario Jaguar Owners' Associatiom
Year 2006

Membership Application

[ New [] Renewa

Name: Date:

Address:

Telephone - Home: ( ) Work: ()

E-mail :

Jaquar Status [ ] No Change from last year [] In market for Jaguar(s)

[] Own/Lease model(s) described below [] Just Enjoy Jaguars

Model Year Colour Plate # Condition Usage

1. [#] Excellent (4] Daily driver
[:4] Good [:#] Pleasure driving
[£] Fair [::] Rarely driven
[#] Poor [#] Under restoration
[:4] Parts Car [#] Don't Ask

2. [:i]] Excellent [4] Daily driver
[] Good [:] Pleasure driving
[#] Fair [:#] Rarely driven
[#] Poor [:#] Under restoration
[#] Parts Car [#] Don't Ask

3. [:i]] Excellent [#] Daily driver
[i] Good [#] Pleasure driving
[#] Fair [:#] Rarely driven
[i] Poor [#] Under restoration
[:] Parts Car [::] Don't Ask

Annual Membership Fee : $60.00
Mail this form along with payment to:

Ontario Jaguar Owners' Association
Bob Barrett
6 Crossburn Drive
Don Mills (Toronto), ON M3B 222

E-mail : barrettx@allstream.net



